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CMS to offer 1 . 5 % bonus 
payments for quality reporting 


Boston's Faneuil Hall Marketplace lights up. 
For information about Optometry's Meeting 7 ' 

See page 8 . Photo courtesy Boston CVB. 


T he Medicare pro¬ 
gram will, for the 
first time, offer 
bonuses to health care 
providers who report 
designated measures to 
improve the quality of 
patient care under a 
new program to be 
instituted during the 
second half of this year, 
according to the Centers 
for Medicare and 


Medicaid Services 
(CMS). 

The initiative marks 
a potentially significant 
development in the his¬ 
tory of Medicare, intro¬ 
ducing the concept of 
quality data reporting 
and "pay for perform¬ 
ance" reimbursement to 
the program, according 
to David Cockrell, O.D., 
AOA Board of Trustees 


liaison to the AOA 
Advocacy Group. 

"This is a new era," 
observed Rebecca 
Wartman, O.D., of the 
AOA Eye Care Benefits 
Committee (AOA- 
ECBC). 

Representatives 
from the AOA Federal 
Relations Committee 

see Quality , page 6 


Survey: Optometrists increasingly important 
as full scope eye care providers 
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O ptometrists con¬ 
tinue to grow in 
importance as 
providers of a wide 
range of medical eye 
care, as well as vision 
care, in their communi¬ 
ties, the AOA 
Information and Data 
Committee's new 2006 
AOA Scope of Practice 
Survey finds. 

"Optometrists con¬ 
tinued to be very active 
in the provision of med¬ 
ical eye care to their 
patients in 2006," said 
Richard C. Edlow, O.D., 
chair of the AOA 


Virtually all responding optometrists routinely 
perform annual dilated exams on diabetic patients , 
with three quarters routinely sending written reports 
to other primary care practitioners to facilitate an 
integrated team approach to care. 


Information and Data 
Committee. 

The 2006 AOA 
Scope of Practice Survey 
is the latest in a series of 
surveys conducted 
every two years to 
determine what services 
optometric practices 
across the nation are 
providing patients. It 
suggests optometrists 
are continuing to build 


on rapid growth in their 
eye care diagnosis and 
pharmaceutical pre¬ 
scribing activities that 
was documented in the 
2004 AOA Scope of 
Practice Survey. 

The latest survey 
finds optometrists to be 
increasingly important 
in the diagnosis of seri¬ 
ous eye conditions such 
as glaucoma and other 


anterior segment disor¬ 
ders. The top five per¬ 
cent of optometric prac¬ 
tices, as measured by 
volume of patients diag¬ 
nosed with such disor¬ 
ders, now report diag¬ 


nosing on average 60 
cases of glaucoma and 
350 cases of other ante¬ 
rior segment disorders 
over a six-month period. 

Moreover, the sur¬ 
vey finds optometrists 
are prepared to offer a 
complete range of eye 
care services required 
by the nation's growing 
number of patients with 
diabetes. 

Optometrists con¬ 
tinue to play an active 

see Survey , page 12 


At A Glance: Pharmaceuticals and 


■HMNMBOTE 

gjliuniatris fjiaciicia 


Optometrists prescribe or dispense 
pharmaceuticals to patients 
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nearly 250 times each month. 

The most actively prescribing practices 
write more than 
600 prescript! 
each month. 
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#1 doctor-recommended solution 1 

OPTI-FREE 3 RepleniSH MPDS provides a high level of antimicrobial 
activity against bacteria and fungi. 2 And in clinical studies, 
OPTI-FREE RepleniSH demonstrated minimal corneal staining, 
helping to maintain corneal barrier integrity. 34 


It’s that good. " 


References: 
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President s Column 

Working with industry 
to move the profession forward 


T here are many 
things needed to 
keep an associa¬ 
tion strong: responsive 
leadership, dedicated 
staff, motivated mem¬ 
bers and, I would add, 
the support of manufac¬ 
turers and corporate 
leaders. 

The profession of 
optometry is fortunate 
to work with very 
diverse companies that 
are all intent on serving 
optometrists and our 
patients with innovative 
quality products and 
service. 

Without their 
investment in research 
and product develop¬ 
ment, we might still be 
prescribing glass lenses 
and PMMA contact 
lenses. 

In just the same 
way, without their 
investment in optome¬ 
try's professional associ¬ 
ation, we would not be 
able to provide many of 
the services and oppor¬ 
tunities that 
optometrists have come 
to expect. 

The AOA relies on 
corporate support to 
continue and expand its 
mission to influence the 
future of eye care by 
ensuring the visual wel¬ 
fare of the public and 
advancing the profes¬ 
sion of optometry. 

The most recent 
example of how indus¬ 
try helps us is the pro¬ 
gram of state grants for 


protecting children's 
vision during sports. 

Many companies go 
well beyond support of 
AOA programs, with 
advertising in AOA 
publications, exhibits at 
Optometry's Meeting™ 
or support for the 
American Optometric 
Association Foundation 
for Science, Education, 
and Charity. 

However, these pro¬ 
grams are just the tip of 
the iceberg. Nearly 
every program of the 
AOA, most meetings 
and ongoing initiatives 
benefit from the support 
of industry. 

Some companies 
have made a major com¬ 
mitment to the AOA, 
and the association has 
a program to recognize 
their contributions. 

Corporations that 
support the AOA — 
either with a single 
sponsorship or collec¬ 
tive support in several 
areas — may be eligible 
to participate on the 
AOA Ophthalmic 
Council if the support 
meets AOA guidelines. 

The AOA 

Ophthalmic Council 
was formed to take an 
active role in addressing 
key issues affecting the 
vision care community. 

Council participa¬ 
tion is comprised of a 
cross-section within the 
ophthalmic community. 
The AOA Board of 
Trustees and the AOA 


Industry Relations 
Committee meet with 
the Council twice a year 
representing the 
Association and profes¬ 
sional optometry. 

Among the goals of 
the Ophthalmic Council 
are: 

❖ To create an infor¬ 
mational forum for the 
leaders of the oph¬ 
thalmic industry and 
the AOA to communi¬ 
cate their respective 
ideas and concerns 

❖ To enhance and 
advance the ophthalmic 
industry to better serve 
the patient/consumer. 

The most visible 
effort by the 
Ophthalmic Council as 
a group was the 
Optometry 2020 series 
of summits. The three 
meetings were made 
possible by contribu¬ 
tions of all participants 
in the Council. We were 
fortunate to have repre¬ 
sentatives of the Council 
participate in the sum¬ 
mits, providing their 
perspectives on the 
issues that will affect the 
profession in the years 
to come. 

The final report of 
the Summits will be 
published soon. Thanks 
to the support of the 
Ophthalmic Council, the 
result of so much work 
will be a comprehensive 
and informed blueprint 
for the profession. 

See President , page 14 
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Barrett running for AOA board 


L ee Ann Barrett, 
O.D., has filed for 
the AOA position 
of trustee. 

Dr. Barrett is cur¬ 
rently a member of the 
AOA Communications 
Group Advisory 
Committee and is a past 
member of the Health 
Promotion/ Disease 
Prevention Committee, 
the Legislative Defense 
Fund Project Team, the 
Nominating Committee, 
and the Resolutions 
Committee, of which 
she is also a past chair. 

Dr. Barrett is cur¬ 
rently the AOA 
Keyperson Coordinator 


for the Missouri 
Optometric Association 
(MOA), the editor of the 
Vision Newsletter , and 
the Governmental 
Affairs Committee co¬ 
chair for the MOA. 

In addition to serv¬ 
ing as the MOA presi¬ 
dent from 2000-2001, Dr. 
Barrett served as chair 
for several committees. 

Dr. Barrett is in her 
sixth year as clinical 
director for the Special 
Olympics Lions Club 
International Opening 
Eyes program. 

She was the presi¬ 
dent of the North 
Central States 


Optometric Council 
from 2003-2004. 

Dr. Barrett was on 
the University of 
Missouri—St. Louis 
College of Optometry 
Board for eight years 
and served as chair 
from 1996-1998. 

Dr. Barrett's awards 
include: Heart of 
America Contact Lens 
Society OD of the Year 
in 2006, Missouri 
Optometric Association 
OD of the Year in 2002, 
and University of 
Missouri—St. Louis 
Distinguished Alumni 
in 1999. 

Dr. Barrett has a pri¬ 



vate practice in 
Columbia, MO, and 
resides in Boonville, 
MO, with her husband, 
Robert, and son, 
Alexander. 


Send letters to: 
Editor, AOA News 
243 N. Lindbergh 
Blvd., St. Louis, MO 
63141. 

RAFoster@aoa.org. 

AOA News 
reserves 
the right to edit 
letters submitted 
for publication. 


Letters 



Editor: 

Dr. Irvin Borish 
observed his 94th birth¬ 
day on January 21st of 
this year. He has spent 
almost three quarters of 
a century devoted to 
helping optometry 
achieve recognition as a 
primary health care pro¬ 
fession. 

These and other 
events in his life have 
been collected in his 
biography "Borish" 
written by Dr. Bill 
Baldwin. 

All costs associated 
with publication of the 
biography were under¬ 
written by Essilor and 
an anonymous donor. 
Baldwin, with Borish's 
assent, has donated the 
1,000 books printed to 
be distributed to donors 


to the Borish Center for 
Clinical Research at 
Indiana University, and 
to ASCO member insti¬ 
tutions. 

Individuals making 
donations of $200 or 
more receive a book 
signed by Dr. Borish 
along with a personal 
message inscribed. 
Those donating $100 to 
$200 will receive a copy 
of the biography with 
Dr. Borish's signature 
and a brief salutation on 
his personal bookplate. 

The total amount 
contributed is assigned 
either to the Borish 
Center or half to the 
Center and half to the 
optometry school of the 
donor's choice. All but 
the publication cost of 
$30 per volume is tax 


deductible. 

Dr. Borish plans to 
attend the Atlanta 
SECO, New England 
Council, and 
Optometry's Meeting™ 
and be available to sign 
books and inscribe per¬ 
sonal messages. If pre¬ 
ferred, books may be 
ordered and sent to him 
for signing before deliv¬ 
ery to those whose gifts 
total $200 or more. 

The biography's 440 
pages cover his early 
life as the son of immi¬ 
grants with emphasis on 
his almost 75 years of 
pioneering service to 
optometry. 

More than 200 pho¬ 
tographs depict him 
from infancy, his con¬ 
temporaries, and other 
aspects of his life. Many 
of his paintings are dis¬ 
played in a special sec¬ 
tion and on the dust 


jacket. All were taken 
from the folio of his art 
published by Essilor in 
honor of his 90th birth¬ 
day. 

The history of 
Borish's career covers 
all but the very early 
history of optometry in 
the U.S. 

Events of his life 
make clear why he was 
the first person selected 
for optometry's Hall of 
Fame; named the 
Optometrist of the 
Century; designated 
Optometry's Architect, 
and recipient of 10 hon¬ 
orary degrees. 

To make arrange¬ 
ments for a donation 
and to receive the 
Borish biography call 
(812) 855-4440 or visit 
www.opt.indiana.edu. 

Jack Runninger, O.D. 
Rome, GA 


Clarification 

AOA News coverage of a poster presentation on 
a possible link between sleep apnea and glauco¬ 
ma (Jan. 22, 2007) did not recognize the co¬ 
authors of the paper. Megan Boyle, O.D., did the 
work on data collection and was first author on the 
poster. The others who contributed were Patti 
Fuhr, O.D., Ph.D., and Olivio Clay, M.S. Leo P. 
Semes, O.D., was quoted in the article. 
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AOA-PAC sets $2 


W ith contribu¬ 
tions and 
AOA member 
participation setting 
records, the AOA 
Political Action 
Committee (AOA-PAC) 
can remain a very viable 
force in Washington as 
Congress prepares to 
consider health care 
reform and other issues 
important to optometry, 
according to AOA-PAC 
Board Chair Rose M. 
Betz, O.D. 

However, the secret 
to success will be keep¬ 
ing pace in an era of 
unprecedented 
fundraising demands, 
she emphasizes. 

With that in mind, 
AOA-PAC has set a 
record $2 million 
fundraising goal for the 
2008 election cycle. Dr. 
Betz announced last 
month during the annu¬ 
al AOA Presidents' 
Council. 

Contributions are 
now being accepted 
online through the 
AOA-PAC Web site and 
by telephone, at (800) 
365-2219, ext. 1345. 

In addition, AOA- 
PAC is urging AOA 
members to become 
personally involved, as 
soon as possible, in 
campaign organizations. 
Democratic or 
Republican party activi¬ 
ties and in helping the 
AOA-PAC Board identi¬ 
fy candidates deserving 
of support (see box). 

The 2008 presiden¬ 
tial, House and Senate 
campaigns are shaping 
up earlier than perhaps 
any in American history. 
Dr. Betz noted. 

That is largely 
because the coming 
elections, like those in 
2006, are widely expect¬ 
ed to set new campaign 
expense records. 

Combined cam¬ 
paign budgets for the 
Republican and 
Democratic presidential 
nominees could run to 
as much as $1 billion 
each, according to some 
reports. 


Candidates are 
launching their cam¬ 
paigns early to get a 
jump on fundraising. 

Dr. Betz said. 

That is placing new 
pressure on the political 
actions committees that 
candidates generally 
rely on for the bulk of 
their campaign funding. 
Dr. Betz noted. 

Washington's 
largest PACs - including 
business, hospital and 
insurance lobbies - will 
almost certainly be 
amassing record war 
chests. That will place 
pressure on small to 
medium-size PACs — 
such as AOA-PAC — to 
do likewise. Dr. Betz 
noted. 

Fortunately, she 
adds, AOA-PAC 
appears up to the chal¬ 
lenge. 

Although AOA-PAC 
fell just short of an 
ambitious $1.5 million 
fundraising target for 
the just-completed 2006 
election, the PAC 
reached a number of 
important milestones: 

❖ A record $1,381,862 
was raised during the 
two-year cycle (with 
$925,919 raised in 2006 
alone). 

❖ Fully a quarter (25.7 
percent) of AOA mem¬ 
bers joined AOA-PAC, 
up from 17 percent. 

❖ The average contri¬ 
bution jumped to $172 
from $60. 

With fully two- 
thirds (67.2 percent) of 
Nebraska Optometric 
Association members 
enrolled in AOA-PAC, 
the Cornhusker State 
boasted the highest PAC 
participation rate during 
the just-completed elec¬ 
tion cycle. 

However, Oregon 
reported the highest 
average contribution, 
$273.80. 

Alaska had the 
highest average contri¬ 
bution level per AOA 
member. 

New contribution 
categories established 
last year by the AOA- 


million goal 


PAC Board of Directors 
were well received. A 
total of 59 AOA mem¬ 
bers contributed $1,000 
or more and almost 400 
contributed at the $500 
level. 

AOA-PAC allocated 
$970,540 of its collected 
funds to assist candi¬ 
dates for federal office 
during the 2006 election 
cycle. 

The largest portion, 
$538,540, went to candi¬ 
dates in House races, 
with another $150,000 
going to Senate candi¬ 
dates, and $282,000 to 
national party commit¬ 
tees and leadership 
PACs. 

Approximately 60 
percent of all AOA-PAC 
dollars went to 
Republicans with 40 per¬ 
cent going to Democrats. 

"The ink is barely 


dry on the 2006 cycle 
and we are already mov¬ 
ing full speed ahead to 
the 2008 elections. The 
airwaves have been 
filled with candidates 
announcing their intent 
to run for president in 
2008," Dr. Betz said. 

"As we enter one of 
the most competitive 
election cycles in U.S. 
history, AOA members 
should seriously consid¬ 
er contributing now to 
organized optometry's 
federally recognized 
PAC and becoming per¬ 
sonally involved in cam¬ 
paigns as soon as possi¬ 
ble." 



More than money 

While an adequately funded PAC will be critical during the 2008 election 
cycle, monetary contributions to the AOA-PAC treasury represent just one of 
the steps AOA members can take to ensure optometry is adequately represent¬ 
ed at the federal level by office holders who understand eye and vision care 
issues. 

Campaign volunteering 

Volunteer labor is essential to virtually any political campaign. A total of 
33 senators and all 435 House members will be up for re-election in 2008. 
Many of these races will be hotly contested. (Republican Sen. Wayne Allard 
of Colorado has already announced he will not be running for re-election, set¬ 
ting the stage for a highly contested election in that state.) Both incumbents 
and potential challengers across the nation may already be gearing up their 
campaign organizations. 

Optometrists who have a favorite candidate running for office in 2008 
should consider volunteering to answer telephones, help with mailings, or oth¬ 
erwise assist with campaigns. Local Democratic or Republican political organ¬ 
izations can provide contact information for candidates. 

Party involvement 

Delegates to national political conventions can have a direct influence on 
party platforms. Delegates are elected by the political parties in each state. 
Over the years, several optometrists have served as convention delegates. 
Again, local Democratic and Republican political organizations can provide 
details. 

AOA-PAC support selection 

AOA-PAC members are encouraged to help the AOA-PAC Board of 
Directors determine which candidates will receive support. Keep the AOA- 
PAC office posted if you have a candidate that is deserving of AOA-PAC sup¬ 
port. A copy of the AOA-PAC Criteria for Giving is available online at 
www. aoa. org/x6074 . xm I. 
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Quality, from page 1 


Medicare Physician Quality Reporting Initiative 
eye-related quality measures 


Primary Open-Angle Glaucoma: 
Optic nerve evaluation 
Age-Related Macular 
Degeneration: Antioxidant supple¬ 
ment prescribed/recommended 
(pending) 

❖ Age-Related Macular 
Degeneration: Dilated macular exami¬ 
nation 

❖ Cataracts: Assessment of visual 
functional status (pending) 

❖ Cataracts: Documentation of pre- 


surgical axial length, corneal power 
measurement and method of intraocu¬ 
lar lens power calculation (pending) 
Cataracts: Pre-surgical dilated 
fundus evaluation (pending) 

❖ Diabetic Retinopathy: 
Documentation of presence or 
absence of macular edema and level 
of severity of retinopathy 

❖ Diabetic Retinopathy: 
Communication with the physician 
managing ongoing diabetes care 


(AOA-FRC), the AOA 
Clinical Care Group and 
the AOA Eye Care 
Benefits Center (AOA- 
ECBC) are working 
jointly to address issues 
related to optometry's 
role in the CMS quality 
reporting program. 

Under the new 
Physician Quality 
Reporting Initiative 
(PQRI), Medicare will 
provide an additional 
1.5 percent incentive 
payment to health care 
practitioners who report 
the providing of servic¬ 
es, included on a CMS- 
released list of quality 
care measures, on 
Medicare claim forms. 

Those quality care 
measures will initially 
include a small set of 
eye care procedures — 
appropriate in the diag¬ 
nosis of primary open- 
angle glaucoma, age- 
related macular degen¬ 
eration, or diabetic 
retinopathy — which 
can be provided by an 
optometrist or ophthal¬ 
mologist (see box). 

To qualify for the 
Medicare incentive pay¬ 
ments, practitioners 
must report the desig¬ 
nated services on claims 
using a performance 
measurement code set 
— the CPT Level II 
Codes — specifically 
developed for the 
reporting of quality of 
care measures. 

Participation in the 
Medicare quality report¬ 
ing initiative is volun¬ 
tary, however reporting 
is necessary to receive 
the incentive payment. 
Practitioners need not 
register to participate in 
the program. 

How to qualify 

The program will be 
conducted July 1 
through Dec. 31, 
referred to by the CMS 
as the "PQRI reporting 
period." 

To qualify for the 
incentive payments, 
providers must report at 
least three of the meas¬ 


ures on at least 80 per¬ 
cent of appropriate 
claims. 

The 1.5 percent 
bonus will apply to the 
total allowable charges 
(not just those associat¬ 
ed with quality meas¬ 
ures). The total bonus 
amount per entity is 
also subject to a national 
payment limit or cap. 

Bonuses will be 
paid in a lump sum, 
likely around February 
2008. 

A growing 
movement 

Representing a 
growing movement in 
both public and private 
sector health plans, pro¬ 
grams like the new 
PQRI generally encour¬ 
age the reporting of 
"consensus-based per¬ 
formance measures" 
that are generally 
accepted as improving 
care. 

The new Medicare 
quality measure report¬ 
ing effort is intended to 
help CMS administra¬ 
tors assess the quality of 
care being provided for 
key illnesses and clinical 
conditions that affect 
many Medicare benefici¬ 
aries and support clini¬ 
cians in providing 
appropriate treatment of 
the those conditions 
identified, according to 
the agency Web site. 

The CMS indicates 
that through this effort. 


the agency seeks to pre¬ 
vent health problems 
that are avoidable and 
test the concept of "pay¬ 
ment for performance" 
in Medicare reimburse¬ 
ment. 

Quality measure 
reporting was initially 
introduced to the 
Medicare program last 
year in the form of the 
Physician Voluntary 
Reporting Program 
(PVRP), under which 
the CMS began encour¬ 
aging health providers 
to report the providing 
of procedures on a 16- 
measure core starter set 
effective July 1, 2006. 

Authorized under 
the recently passed fed¬ 
eral Tax Relief and Health 
Care Act (TRHCA), the 
new PQRI builds on 
PVRP with incentive 
payments, the expan¬ 
sion of the quality meas¬ 
ures list, and other 
enhancements over the 
next two years. 

CMS guidance 
regarding the quality 
measures program is 
likely to change prior to 
the scheduled July 1 
program start, the AOA 
Washington office notes. 

Under the authoriz¬ 
ing legislation, the CMS 
has until April 1 to 
refine or modify the list 
of quality measures that 
will be included under 
the program this year. 

The CMS is sched¬ 
uled to issue additional 
details on the bonus 


payment program in the 
coming weeks through 
Medicare carriers, 
MedLearn Matters arti¬ 
cles, and FAQ postings 
on the agency Web site. 

The agency also 
promises to make avail¬ 
able, through its Web 
site and other appropri¬ 
ate means, easy-to-use 
tools to support data 
capture and coding 
prior to the state of the 
2007 PQRI reporting 
period. 

The AOA will make 
those materials available 
to members as quickly 
as possible through 
AOA News , the AOA 
Web site ( www.aoa.org) 
and the Practice 
Strategies section of 
Optometry: Journal of the 
American Optometric 
Association. 

Specifications for 
reporting eye care meas¬ 
ures by optometrists 
and ophthalmologists 
are available on the 
CMS Web site at 
http: Ilwww.cms.hhs.gov IP 
VRP/Downloads/PVRPM 
easureSpecifications.pdf 
(see specifically meas¬ 
ures #12-#19 on page 24- 
41 of the specifications 
document). 

For additional infor¬ 
mation regarding the 
Physician Quality 
Reporting Initiative, 
contact Jodi Chappell, 
associate director of 
Government Relations, 
at jchappell@aoa.org or 
(703) 837-1348. 
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Eye on Washington 

Coalition gives non-MD 
practitioners stronger voice in DC 



O rganized medi¬ 
cine is widely 
recognized as 
one of the best- 
financed and most 
powerful lobbying 
forces in Washington, 
DC. 

Now, a coalition 
has been activated to 
provide a more power¬ 
ful Capitol Hill voice 
for the growing ranks 
of health care 
providers who are not 
doctors of medicine or 
osteopathy. 

The PARCA 
Coalition, officially 
announced last month, 
is a formalized lobby¬ 
ing alliance developed 
to represent 
optometrists, podia¬ 
trists, chiropractors, 
psychologists, nurse 
anesthetists and other 
non-MD, and non-DO, 
health practitioners, 
according the AOA 
Advocacy Group. 

Such practitioners 
are increasingly impor¬ 
tant on the frontlines of 
American health care 
but are often left out 
when federal health 
care laws are being for¬ 
mulated, the AOA 
Advocacy Group notes. 

"Too often, health 
care policy is devel¬ 
oped behind closed 
doors by organized 
medicine, which does 
not want to allow input 
from other health care 
providers -- like 
optometrists," AOA 
Washington Office 
Director Jon Hymes 
said. "Now, the AOA 
and several other 
groups are joining 
together to be a unified 
voice for the non- 
MD /DO community." 

The AOA Advocacy 
Group has been a driv¬ 
ing force in assembling 
the coalition. 


Jodi Chappell, 

AOA associate director 
of government rela¬ 
tions, has been elected 
to serve as the secre¬ 
tary-treasurer of 
PARCA, and has 
assumed a leadership 
role in shaping the 
group's legislative and 
regulatory agenda. 

Hymes is provid¬ 
ing guidance to the 
group on lobbying 
strategy and tactics. 

A unified voice for 
non-MD providers will 
be essential as the new 
Democrat-controlled 
House and Senate 
begin to consider 
health care reforms in 
the coming months, the 
AOA Advocacy Group 
believes. 

The coalition's first 
order for business will 
be to make patient 
access to care a top pri¬ 
ority as those reform 
plans are developed. 

Other issues on the 
coalition agenda 
include provider non¬ 
discrimination. 
Medicare payment 
reform, and ongoing 
effort for equitable rep¬ 
resentation and reim¬ 
bursement by health 
care plans. 

The PARCA 
Coalition was original¬ 
ly organized in the 
1990s as the Patient 
Access to Responsible 
Care Alliance to pro¬ 
vide input on the 
Patients Bill of Rights, 
then being developed 
by the Clinton admin¬ 
istration. 

The coalition was 
credited on Capitol 
Hill for leading a 
nationwide effort to 
support that legisla¬ 
tion. 

With Congress now 
planning to consider an 
updated version of the 


Patients Bill of Rights, 
the AOA Advocacy 
Group began taking 
steps to reactivate the 
PARCA Coalition over 
recent weeks. 

The coalition will 
seek to ensure that any 
new Patient Bill of 
Rights proposal 
addresses issues that are 
truly important to the 
American public includ¬ 
ing access to care, 
according to Hymes. 

That means provid¬ 
ing alternatives to 
exclusionary and 
restrictive policies that 
are already being for¬ 
mulated by organized 
medicine, as well as the 
managed care and 
insurance industries, for 
inclusion in any federal 
health care reform legis¬ 
lation, Hymes said. 

In a sense, the new 
PARCA coalition has 
already scored an 


Several Coalition members 
joined the AOA last year in 
defeating AMA-backed legislation 
introduced by Rep. John Sullivan 
(R-OK) that would have required 
health care providers without 
MD or DO degrees 
to issue disclaimers to patients. 

import legislative victo¬ 
ry, Hymes notes. 

Several PARCA 
Coalition members 
joined the AOA last year 
in defeating American 
Medical Association- 
backed legislation, intro¬ 
duced by Rep. John 
Sullivan (R-OK) that 
would have required 
health care providers 
without MD or DO 
degrees to issue dis¬ 
claimers to patients. 
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Optometry's 
Meeting™ is 
approaching fast 

By Allan Hudson, O.D. 

Optometry's Meeting™ Committee Chair 

Optometry's Meeting™ has grown into the pre¬ 
mier industry event with over 200 exhibiting compa¬ 
nies, an amazing selection of continuing education, 
and unparalleled networking opportunities. 

The 1 10th Annual AOA Congress & 37th 
Annual AOSA Conference: Optometry's Meeting™ 
returns to Boston, MA, June 27-July 1,2007. 

As chair of the Optometry's Meeting™ 
Committee, I have watched this event evolve into the 
best mix of professional and social interaction 
among optometric colleagues. Our committee listens 
to you—the AOA member—and constantly makes 
improvements to all facets of the meeting. Boston in 
2007 will be no exception. We are expecting huge 
attendance and plan numerous exciting events. 

The AOA and AOSA are merging their annual 
meetings for the fifth year. We are thrilled to have 
the future of the profession meet with us. This 
strengthens the entire profession. 

During the next few months, you will see updates 
regarding Optometry's Meeting™ in the AOA News. 
Kirk Smick, O.D., continuing education chair, will 
provide an overview of the tremendous CE sched¬ 
uled. Dick Schuck, O.D., exhibits chair, will illustrate 
the vast product display that will fill the John B. 

Hynes Convention Center. Ryan Parker, O.D., student 
program chair, will then give a snapshot of the 
AOSA program of events. 

I would like to encourage every AOA member to 
take advantage of one of the largest member bene¬ 
fits available to them—Optometry's Meeting™. This 
incredible event is the best value meeting in our 
industry. With an extremely low base registration fee 
and continuing education prices (between compli¬ 
mentary and $25 per hour for early bird registrants), 
you will not want to miss Optometry's Meeting™. 
Please visit www.optometrysmeeting.org for further 
information and to register. 

The meeting venues are again amazing. The 
John B. Hynes Convention Center will house the vast 
majority of sessions and the Exhibit Hall. The Boston 
Marriott Copley Place will host major AOSA events, 
with remaining events located at the Sheraton 
Boston. 

All three of these great properties are attached 
for easy access by all attendees. The Sheraton 
Boston and Marriott Copley Place are our co-head- 
quarters properties. Additional sleeping rooms have 
been secured at the Westin Copley Place and Boston 
Park Plaza hotels. All contracted hotels are in the 
heart of Boston and convenient to meeting activities. 

The Optometry's Meeting™ Committee asks for 
your support by making your reservations at one of 
our four official hotels. By staying at our selected 
hotels, the AOA is able to avoid costly attrition fees. 
This helps us keep overall meeting costs extremely 
low. Log on to www.optometrysmeeting.org to make 
your housing reservations starting in early February. 

We look forward to welcoming you and your 
family to the biggest and best meeting in our profes¬ 
sion. See you soon "Leading the Charge" with 
your colleagues in Boston! 


ODs can hit the 
ground running at 
Optometry's Meeting™ 


A ttendees will 
want to get an 
early start at 
Optometry's Meeting™ 
where they will find 
exciting events and con¬ 
tinuing education cours¬ 
es waiting for them 
when they arrive in 
Boston. 

The Wednesday 
Night Welcome 
Reception sponsored by 
Bausch & Lomb will 
kick-start the meeting 
with music, food, drink 
and fun from 7 p.m. to 
8:30 p.m. (Register for 
function #0140.) 

Later that night, 
adults can head to the 
game tables for the 
Vision Awareness 
Network (VAN) 
fundraiser. 

By popular demand, 
the group will host the 
Texas Hold'em 
Tournament from 8 
p.m. to midnight. 
(Register for function 
#0152 for an individual 
spot or #0153 for a 
group table.) 

Also on Wednesday, 
Advanced Medical 
Optics and TLC Vision 
are co-sponsoring a free 
continuing education 
session, "Exploring the 
Refractive Universe: 
New Options for the 
Patient and the Optom¬ 
etrist/' course #1004, 
from 2 p.m. to 5 p.m. 

This course will 
review the current sta¬ 
tus of refractive surgery 
and give examples of 
the many options. 

Topics will include cus¬ 
tom LASIK, phakic 
intraocular lenses 
(IOLs), presbyopic laser, 
and thermal procedures. 

Before attending the 
Opening General 
Session with Ben Stein, 
sponsored by Essilor on 
Thursday morning, 
optometrists can discuss 
the role of macular pig¬ 
ments zeaxanthin and 
lutein in ocular health. 


ZeaVision is spon¬ 
soring a free breakfast 
seminar, "The 
Importance of Macular 
Pigment, Measurement 
and Supplementation 
in a Clinical Practice," 
Thursday from 6 a.m. to 
7:30 a.m. (Lecturer: S. 
Richer, O.D., Ph.D.) 
Register for course 
#B101. 

Alcon is sponsoring 
"Our Patient for Life: 
the Glaucoma Years," a 

free exclusive education 
course, Thursday from 
10 a.m. to 12 p.m. 

The course will 
explore the different 
stages of glaucoma and 
discuss the decisions 
that challenge 
optometrists as they 
diagnose and manage 
the condition. 

(Lecturers: H. Barnebey, 
M.D.; M. Fingeret, O.D.; 

J. Rumpakis, O.D.; 

K. (Williams) Mayer.) 
Register for course 
# 1010 . 

Vision Web is the 
general education spon¬ 
sor for Thursday cours¬ 
es. 

Cynacon/ OCuSOFT 
will sponsor the special¬ 
ty course "Why Won't 
That SPK Go Away?" 
Thursday from 12 p.m. 
to 1 p.m. (Lecturer: K. 
Mastrota, O.D.) 

This course will 
help practitioners recog¬ 
nize the early signs and 
symptoms of limbal 
stem cell deficiency and 
discuss current concepts 
and strategies in ocular 
surface reconstruction 
and tissue engineering 
for advanced stages of 
ocular surface disease. 
Register for course 
# 1212 . 

Marco is sponsoring 

"Gaining Greater 
Efficiency and 
Profitability in Your 
Practice Through the 


See Meeting , page 10 
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REGISTRATION IS NOW OPEN 

The 11 Oth Annual AOA Congress & 

37th Annual AOSA Conference: Optometry's Meeting™ 

Hynes Convention Center, Boston, MA 

CONFERENCE EXHIBITS 

June 27- July 1, 2007 ^ June 28 - 30, 2007 


Registration is $125 for AOA Members & $50 for AOSA 
Members. Join your peers... come to learn, come to play - either 


way, check out 

• Renowned exhibit hall with over 
200 exhibitors. 

• Over 200 hours of unparalleled CE. 

• Wednesday Night Welcome 
Reception. Sponsored by Bausch & 
Lomb. 

• Opening General Session with 
speaker Ben Stein. Sponsored by 
Essilor. 

• International Wine and Cheese 
Reception in the Exhibit Hall on 
Thursday. Sponsored by HOYA. 


our line-up. 

• Buck-a-Beer Night in the Exhibit Hall 
on Friday. 

• The Varilux Optometry Super Bowl 
XVI, where optometry schools 
compete for academic supremacy. 
Sponsored by Essilor. 

• Presidential Celebration X 2 
(Register for Friday OR Saturday 
Night) featuring The Boston Pops. 
Sponsored by Signet Armorlite. 


,l 
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American Optometric 
Asmx iatlon 


Unparalled CE • 200+ Exhibitors 
House of Delegates • Professional Interaction 
Optometry's Meeting™ 



To register, take advantage of early bird savings, and learn more about 

Optometry's Meeting™ 

www.optometrysmeeting.org 
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Use of Automated 
Refraction Systems," 

course #1512, from 12 
p.m. to 1 p.m. (Lecturer: 
L. Catania, O.D.) 

This course will 
focus on maximizing the 
potential of your auto¬ 
mated refractor. 


Paragon is sponsor¬ 
ing "Latest Advances in 
Cornea," course #1812, 
from 12 p.m. to 1 p.m. 
(Lecturer: P. Caroline) 
This course will 
review the latest 
research into how con¬ 
tact lens corneal reshap¬ 
ing works, with special 


emphasis on the fitting 
and follow-up with 
patients with a variety 
of lens designs. 

Allergan is sponsor¬ 
ing "FORGE: Focusing 
Optometry on 
Reframing Glaucoma 
Evaluations," course 

#1013, from 1 p.m. 
to 3 p.m. 
(Lecturers: M. 
Fingeret, O.D.; B. 
Gaddie, O.D.; L. 
Semes, O.D.) 

In this course, 
leading optomet- 
ric glaucoma 
experts will dis¬ 
cuss techniques to 
incorporate optic 
nerve evaluation 
in clinical prac¬ 
tice. 

CooperVision is 
sponsoring 
"Making the Right 
Choice: the Right 
Material for the Right 
Patients," course #1113, 
from 1 p.m. to 3 p.m. 
(Lecturers: B. Eiden, 
O.D., J. Schaeffer, O.D.) 

This course will 
cover the new lens 
materials and their 


interactions with solu¬ 
tions and assist in 
matching them to 
patients for maximum 
corneal health. 

Inspire 

Pharmaceuticals is 
sponsoring "Ocular 
Itch," course #1115, 
from 3 p.m. to 4 p.m. 
(Lecturer: S. Morris, 
O.D.) 

This course will 
examine ocular allergies 
from diagnosis to treat¬ 
ment and will include 
everything in between. 

The Education 
Theater will feature 
"Multi-Focal IOLs and 
Co-Management" course 
#T131, sponsored by 
Alcon from 4:30 p.m. to 
5:30 p.m. (Lecturers: M. 
Pohl, O.D., J. Rumpakis, 
O.D.) 

This free course will 
address the latest multi¬ 
focal IOL technologies, 
comanagement, and 
reimbursement issues. 

The Education 
Theater will feature 
"EMR: Case 
Management in a 
Technology Integrated 


Practice," course #T132, 
sponsored by 
OfficeMate from 6 p.m. 
to 7 p.m. (Lecturer: 

I. Lane, O.D.) 

This free interactive 
program will review 
and demonstrate the 
elevated standard of 
patient care when cur¬ 
rent technology is inte¬ 
grated into an electronic 
health record. 

The exhibit hall will 
officially open Thursday 
at 4 p.m. After the rib¬ 
bon cutting, HOYA will 
sponsor the 

International Wine and 
Cheese Reception from 
4 p.m. to 7:30 p.m. 

Upon entering the 
exhibit hall, those eligible 
will receive a wine glass 
and passport to take part 
in the international wine 
tasting. Wine and cheese 
stations will be spread 
throughout the exhibit 
hall. 

Registration and 
housing for 
Optometry's Meeting™ 
is now open. For more 
information, visit 
www.optometrysmeeting.org 
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AOA-ECBC responds to Railroad Employees Plan denials 


B eginning in 

September 2006, 
the AOA began 
receiving information 
that United Health Care 
(UHC), acting as the 
third-party administrator 
(TPA) for the Railroad 
Employees National 
Health and Welfare Plan, 
had begun denying reim¬ 
bursement for medical 
eye care services provid¬ 
ed by optometrists. 

At this time, the 
other TPAs for this pro¬ 
gram, Aetna and Blue 
Cross, have not followed 
UHC's lead. 

Representatives for 
the railroad workers, on 
both the employer and 
union sides, have indicat¬ 
ed this is not a change in 
policy, but rather enforce¬ 
ment of established poli¬ 
cy that previously had 
not been enforced. 

The Railroad 
Employees National 
Health and Welfare Plan 
is self-funded, collective¬ 
ly bargained and falls 
under the rules of the 
Employee Retirement 
Income Security Act 
(ERISA). As such, deci¬ 
sions regarding benefits 
are decided by the 
Railroad Workers (unions 
and railroads), and the 
plans are exempt from 
state mandates. Since 
September, the number 
of states reporting this 
change has increased. In 
addition, in some states, 
UHC local offices are 
demanding repayment of 
past reimbursements. 

The AOA Eye Care 
Benefits Center (AOA- 
ECBC) met in January 
and learned that this pol¬ 
icy is under review. 

'This is our TOP pri¬ 
ority, and we are going to 
give our full effort to 
make sure that 
optometrists are treated 
fairly in this - and all - 
cases of discrimination," 
said Mark Hennen, O.D., 
AOA-ECBC chair. 

The AOA supports 
the idea that the railroad 
workers have subscribed 
to receive eye care servic¬ 
es and not the services of 


a specific type of eye care 
provider. They under¬ 
stood that they were to 
receive services through 
an established delivery 
system that includes 
optometrists. 

Optometrists who 
have railroad workers as 
patients should impart to 
them a sense of urgency 
in communicating to the 


unions and railroads that 
they expect and deserve 
to be seen for medical 
eye care delivered by 
their optometrist if they 
so choose. 

The AOA has 
received information 
indicating that United 
Health Care Corporate is 
instructing the local 
offices NOT to seek 


repayment. The AOA 
needs to have any 
optometrist who has 
been informed that he or 
she is to return past 
monies paid to send a 
copy of the demand for 
repayment via fax to 
(703) 739-9497 or a 
scanned copy to Tom 
Weaver, ECBC director, at 
TWeaver@aoa.org. 
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OD-written/ordered drug Rxs 
6-month period in 2006, mean number 


Survey, 

from page 1 

role in the care and 
referral of refractive sur¬ 
gery patients, the sur¬ 
vey finds. 

As the nation's pop¬ 
ulation ages, they stand 
ready to see that visual¬ 
ly impaired patients 
receive the low vision 
rehabilitation care that 
may be required for 
conditions such as mac¬ 
ular degeneration. 

Perhaps most 
important, the survey 
finds optometrists con¬ 
tinue to implement the 
latest diagnostic equip¬ 
ment, such as tomogra¬ 
phy and pachymetry, in 
their practices to pro¬ 
vide those patients with 
the most accurate diag¬ 
noses possible. 

Among the survey's 
findings: 

❖ Optometrists pre¬ 
scribe or dispense phar¬ 
maceuticals to patients 
an average of nearly 250 
times each month, or 
more than 600 times 
each month in the most 
actively prescribing 
practices (see table). 

❖ Optometrists, over a 
six-month period, now 
diagnose on average 115 
cases of anterior seg¬ 
ment disorders — 
including 19 cases of 
glaucoma — treating the 
vast majority of those 
patients (see table). 

❖ Initial consultations 
for an average of 44 
refractive surgery 
patients will be per¬ 
formed by optometrists 
during a six-month peri¬ 
od - with the OD pro¬ 
viding pre- or post¬ 
operative care for those 
who proceed with the 
surgery. 

❖ Virtually all 
responding optometrists 
now routinely perform 
annual dilated exams on 
diabetic patients, with 
three quarters routinely 
sending written reports 
to other primary care 
practitioners to facilitate 
an integrated team 
approach to care. 

❖ More than a third of 
optometrists provide at 
least some low vision 


Therapeutic 

category 

Topical anti-microbial drugs 
Oral antibiotics 
Topical anti-inflam/steroids 
Oral anti-inflam/steroids 
Agents to treat glaucoma 
Anti-viral agents 
Anti-allergy agents 
Analgesics 

Medication for dry eye 
Vitamin therapy 
Punctal plugs 


Diagnosis 

Glaucoma 

Anterior segment disorders 

services in-office. 

❖ Nine out of 10 man¬ 
age or comanage macu¬ 
lar degeneration 
patients. 

❖ Optometrists 
increasingly offer the 
latest in state-of-the-art 
eye care technology 
with over a third now 
offering corneal topog¬ 
raphy and over half pro¬ 
viding pachymetry. 

"Pachymetry is 
becoming the standard 


of care in glaucoma 
treatment," Dr. Edlow 
observed. 

Apparently recog¬ 
nizing optometry's 
growing role in medical 
eye care, pharmaceutical 
companies are stepping 
up efforts to make nec¬ 
essary product educa¬ 
tion available to 
optometrists. 

Optometrists now 
receive "detailing" visits 
from pharmaceutical 
company representa¬ 
tives, on average, 3.7 


All respondents 

65.9 
6.0 

50.4 
2.1 
40.0 

2.7 

66.7 
6.0 

94.4 

37.9 
7.0 


Mean number 

18.5 

96.8 


times in a six-month 
period, the survey finds, 
compared with 3.4 times 
in 2004. 

Not surprisingly, 
the survey finds the 
most widely prescribed 
medications in optomet- 
ric practices continue to 
be those utilized in con¬ 
nection with the clinical 
care most commonly 
provided in optometric 
practices. 

The survey finds 


optometrists are increas¬ 
ingly active in their 
communities with three 
quarters participating in 
charitable efforts, more 
than a quarter conduct¬ 
ing school vision screen¬ 
ings, and more than half 
participating in employ¬ 
er-based safety eyewear 
programs. 

More than a quarter 
of survey respondents 
serve on the boards of 
not-for-profit organiza¬ 
tions or similar bodies. 
Some 11 percent now 


ODs at 95th % 
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hold privileges at a local 
hospital. 

Based on an unusu¬ 
ally high 31 percent 
response rate, results of 
the survey of 4,000 AOA 
members, conducted in 
September 2006, are sta¬ 
tistically strong. Dr. 
Edlow adds. 

The response rate 
among new practition¬ 
ers was especially high. 
Dr. Edlow noted, with 
fully one-fifth (22.6 per¬ 
cent) of respondents in 
practice five years or 
less. 

Just over half (52.8 
percent) of survey 
respondents have been 
in practice 15 years or 
less. 

Highlights of the 
AOA 2006 Scope of 
Practice Survey, a more 
detailed look at the sur¬ 
vey, will appear in the 
Practice Strategies sec¬ 
tion of the May edition 
of Optometry: journal of 
the American Optometric 
Association. 

Highlights of the 
AOA 2006 Scope of 
Practice Survey can also 
be downloaded through 
the AOA Web site 
( www.aoa.org ), under 
Member Resources, on 
the Information and 
Data page. 

© Copyright American 
Optometric Association , 
2007. 


OD patients diagnosed with glaucoma & 
anterior segment disorders. 

Mean number, 6-month period in 2006 


Optometrists now receive 
detailing visits from 
pharmaceutical company 
representatives , on average , 
3.7 times in a six-month 
period ', compared with 
3.4 times in 2004. 
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National Council on Aging 
to honor Verma for service 


T he National 

Council on Aging 
(NCOA) will 
bestow one of its top 
honors on Satya B. 
Verma, O.D., at the joint 
annual NCOA/ 
American Society on 
Aging conference in 
Chicago in March. 

Dr. Verma will 
receive the 2007 Geneva 
Mathiason Award, 
which honors individu¬ 
als for major contribu¬ 
tions to NCOA and its 
programs. 

This award is given 
annually in recognition 
of Geneva Mathiason, 
an NCOA founder and 
its executive director 
from 1950-1969. 

Dr. Verma is one of 
the longest serving 
NCOA board members 
and is currently the 
chair of the Public 
Policy Committee. 

He is the longest 
serving member on the 


Finance Committee and 
has served on numerous 
other committees, 
including serving as 
first co-chair of the joint 
NCOA/ASA confer¬ 
ence. 

As a representative 
of the AO A, Dr. Verma 
has also served as the 
secretary and chair of 
the National Voluntary 
Organizations for 
Independent Living for 
the Aging and the 
Health Promotion 
Institute. 

At the conference, 
the NCOA will also 
present awards to U.S. 
Department of Health 
and Human Services 
Assistant Secretary for 
Aging Josefina 
Carbonell and 
AstraZeneca, a leading 
pharmaceutical compa¬ 
ny, for its work on the 
educational campaign 
"My Medicare 
Matters." 


Sports vision evaluation 
opportunity at Junior 
Olympics in Knoxville 

Thanks to the generosity of CIBA Vision, the 
AOA Sports Vision Section (SVS) will again be 
conducting free vision evaluations for athletes com¬ 
peting in the 2007 AAU Junior Olympic Games in 
Knoxville, TN, July 25-28, and volunteer 
optometrists and students of optometry are needed 
to help with the evaluations. 

Don't miss your chance to participate in this 
excellent opportunity to get hands-on training and 
experience in the latest sports vision evaluation 
techniques. This program also provides an oppor¬ 
tunity to gather data, establish testing protocols, 
and aid in identifying the best types of sports 
vision evaluation equipment. 

The AAU Junior Olympic Games is the largest 
national multi-sport event conducted annually for 
youth in the United States. More than 3,800 
Junior Olympic athletes have received free vision 
evaluations from the SVS in the last 13 years. 

The 2007 evaluations will again be spear¬ 
headed by SVS members Steven A. Hitzeman, 
O.D., and Stephen Beckerman, O.D. 

To volunteer or for more information, call the 
SVS office at (800) 365-2219, ext. 4107 or 
e-mail dbkincoid@ooo.org. Prospective volunteers 
will be contacted prior to the evaluations and 
informed of any funding available to help defray 
expenses, such as meals and accommodations. 



ilia 


FIND THE PROFESSIONALS YOU NEED AT 

optometryscareercenter.org 


SUPPORTED BY A GRANT FROM: 
MARCHON 


flcJ m i cn Vision Care. Inc. 


A SERVICE OF THE: 


A Need an optometrist to fill a full- or part-time position? Go straight to Optometry’s 
*** I Career Center® (OCC), the premier Internet source for qualified optometric candi¬ 
dates who meet your needs. 

It’s easy to register and even easier to use. You can post your listing, access the resume 
database, and even set up resume “search agents." American Optometric Association (AOA) 
members have FREE, unlimited access as a member benefit. Non-members can also 
access OCC services for a fee. 

Discover the benefits for yourself. Post your opportunity listing today at 

optometryscareercenter.org. 


i 

i 



American Optometric Association 


GDC Optometry’s Career Center 

Find your future. 


FEBRUARY 26, 2007 • 1 3 









President, from page 3 


While "industry" 
and "the profession" are 
two distinct constituen¬ 
cies, there are many 
AOA member ODs who 
are leaders within their 
companies. 

In fact, of the 18 
participant companies 
in the Ophthalmic 
Council, there are 11 
with at least one 
optometrist in a director 
or vice president role. 
Several companies have 
multiple ODs in leader¬ 
ship. 

Having ODs as 
executives in these com¬ 
panies means that the 
needs of our patients are 
well understood and 
our profession involved 
in corporate planning 
and product develop¬ 
ment. 

While there are 
many fine companies in 
the ophthalmic field, I 
hope you will take note 


of the ones that are most 
active in supporting 
organized optometry 
and most involved in 
helping us build for the 
future. 

The participants in 
the Ophthalmic Council 
are: 

❖ Advanced Medical 
Optics 

❖ Alcon 

❖ Allergan 

❖ Bausch & Lomb 

❖ CIBA Vision 
Corporation 

❖ CooperVision 

❖ Essilor of America 

❖ HOYA Vision Care 

❖ Liberty Sport 

❖ Luxottica Group 

❖ Marchon Eyewear 

❖ Optos 

❖ Signet Armorlite 

❖ TLC Vision 
Corporation 

❖ Transitions Optical 

❖ Vision Service Plan 

❖ Vision Web 

❖ Vistakon®, division 


Commission on Paraoptometric Certification 
Certification Examination Schedule 


Exam Date/Dead line 

location 

Sponsor/Contact Information 

Apr 14/Mar 2 

Regional Sites 

Sm chart fpr tammna 

Apr 22/Mar 11 

Eau Claire. Wl 

Wisconsin Paraoptometric Assn, 
lnsurarKK@medfordeyechnic.com 

May 27/Apr 16 

Pboeois. AZ 

Arizona Optometric Assn, 
jane@azoa.org 

Jun 16/May 4 

Biloxi. MS 

Mississippi Optometric Assn, 
msoptonrwtry@aol.com 

Jun 29/ May 16 

Boston, MA 

Optometry's Meeting™ 
dmbyrd@aoa.org 

Jul 15/Jun 3 

Colorado Springs. CO 

CVS—Paraoptometric Section 
mibendey@qwesl.net 

Sep S/Jul 26 

Regional Sites 

See dual tor Jocstion* 

Sep 15/Aug 3 

Gatlin burg, TN 

Tennessee Pareaptometrie Assn. 
elliison24@bellsoLjlh.net 

Oct 7/Aug 27 

St- Louis. M0 

Missouri Optometric Assn. 
joyce@moeyeca re.org 

Oct 7/Aug 27 

Cleveland. OH 

Ohio Optometric Assn/EastWest 
Lmda@ooa.org 

Oct 19/Sep 7 

Kearney, NE 

Nebraska Optometric Assn ./PS 
noa@asscoofnce.net 

Practical Examinations 

May 5/Mar 19 

Madison, Wl 

Madison Area Technical! College 
dmbyrd@aoa.org 

Jun 30/May 16 

Boston. MA 

Optometry's Meeting™ 
dmbyrd@aoa.org 

Oct 4/Aug 27 

St Louis. MO 

Missouri Optometric Assn. 

dmbyrd@ace.org 

Please note that additional locations for the CPOT Practical 
Examination may be added at a later date by the CPC only. 
Contact the CPC office for information, examination applica¬ 
tion, and candidate handbooks at 800-365-219 ext. 4210 or 
download from the AOA Web site at http://www.aoa.org. 


New for 2007—All study materials are available through the AOA Para optomei rue Section 
and will need to be ordered separately. Contact PS@aoa.org or BOQ’365-2219 
ext. 4222 for Information. 



Regional Examination 
Locations 

AL 

Birmingham j 

AH, 

Fairbanks 

AZ 

Tempe/Rhoeni k 

CA 

Berkeley i' 

CO 

Denver j 

D€ 

4 Dover 

FL 

St Pete rail urg/Ft 

Lauderdale/ 

Jacksonville/ 

Lakeland 

IL 

Chicago 

IN 

Bloomington 

K$ 

Wichita 

LA 

New Orleans 

Mb 

College Pa^ 

MA 

Boston 

M 

Detroit 

MN 

St. Claud 

MO 

St Lojis/Kanscis 

City 

NE 

Omaha 

NY 

New York 

NC 

Raleigh 

OH 

Toledo 

PA 

Harrisburg 

TN 

Nasnville , 

TX 

Danes 

4 Midland 

>. ■ 

Salt Lake City 

VA 

Richmond 

WA 

Spokane 

Wl 

Madison 
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the- Pareopt-gmeific Ceftrticauon program is 
supported by an etiueauon gram fromr 


trot 


■ CIBA 

Vffion 


of Johnson & Johnson 
Vision Care 

These are compa¬ 
nies that the AOA can 
count on to support our 
efforts to move optome¬ 
try forward. 

As president of the 
AOA, I want to publicly 
thank them for all they 
do for our association 
and encourage you to 
let them know you 
appreciate their efforts 
on the behalf of our pro¬ 
fession. 

There are many fac¬ 
tors involved in decid¬ 


ing what companies and 
products you want asso¬ 
ciated with your prac¬ 
tice. I hope that, when 
you make those deci¬ 
sions, you give some 
attention to the compa¬ 
nies that have the high¬ 
est level of support for 
our profession. 

After all, they have 
made the business deci¬ 
sion — in a major way 
— to associate with 
organized optometry. 


CLCS offers 
research awards 

The AOA Contact Lens and Cornea Section 
(CLCS) has announced four research awards. 

❖ Allergan is supporting a student award for 
research papers dedicated to the "Contemporary 
Challenges in the Diagnosis and Management of Dry 
Eye." 

❖ CIBA Vision is supporting a student award for 
research on "Decision Making in Contact Lens 
Practice, the Why and the When." 

❖ CIBA is supporting a second student award 
reviewing "The Evolution of Continuous Wear: How 
has our knowledge of corneal oxygen requirements, 
material oxygen transmission, tear exchange behind 
the lens and ocular pathogens shaped our thinking 
about continuous wear contact lenses?" 

❖ Vistakon is supporting a resident award address¬ 
ing "My Most Challenging Contact Lens Case." 

Each award will include: 

❖ One first-place award providing a $2,000 
check, round-trip coach airfare and two-nights stay 
at Optometry's Meeting™, as well as meal reim¬ 
bursement, a prestigious plaque, and acknowledge¬ 
ment at the annual business meeting of the CLCS at 
Optometry's Meeting™ this coming June in Boston. 

❖ Two "runner-up" awards will provide a $1,000 
check and certificate. 

To be eligible, the author must be a current CLCS 
member, meet the submission deadline of April 30, 
2007, include complete contact information with sub¬ 
mission, specify which award submission research 
paper covers and must be present at the AOA CLCS' 
Annual 2007 Optometry's Meeting™ events. 

The CLCS Awards Committee will review and 
score the research papers on relevancy, clinical find¬ 
ings/analysis, and conclusion write-up. 

Submissions should be e-mailed to 
URickord@AOA.org and a copy mailed to: 

AOA Contact Lens and Cornea Section, Attn: Lila 
Rickard, 243 North Lindbergh Boulevard, Floor 1, 

St. Louis, MO 63141 

Applicants will be notified of the committee's deci¬ 
sion prior to May 25. 

For further questions, please contact Lila Rickard at 
(800) 365-2219, ext. 4137. 
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REMEMBER . . . 

Order Your Optometric Office Materials 



Q & A Series Pamphlets 


Code Books 


HIPAA Forms 


Stationery 


Through The American Optometric Order Department 


♦ Letterhead - Choose from five different styles to 
be imprinted with your personal information. 

♦ Answer to Your Questions Series - These 
easy to read pamphlets help answer patients 
eye care questions. 

♦ Educational Material - NEW interactive CD 
with teachers guide included. Also, several 
pamphlets written for children’s specific 
vision care. 

♦ Fact Sheets - Easy to understand text and 
interesting facts with well drawn illustrations. 


♦ Wise Eyes Materials - Provides a fun way to 
teach children about the magic of sight. Designed 
especially for kindergarten through third grade. 

♦ Code Books - A list of codes to aid in submitting 
Medicare and third party insurance claims. 

♦ Charts and Models - Great for office displays 
and one-to-one patient education. 

♦ Signs and Plaques - Clearly mark the 
important locations in your office with our large 
selection of signs. Name badges and plaques 
also available. 



Wise Eyes 



American Optometric 
Association 


243 N. Lindbergh Blvd 
St. Louis, MO 63141 


Charts & Models Educational Fact Sheets Plaques/Signs 


Office Hours: Monday - Friday, 8AM-4PM (Central Standard Time) 

(314) 991-4101 
Orders@aoa.org 

www.aoa.org under doctors/order department 


automated telephone (800) 262-2210 available 24 hours a day, 7 days a week. 
































































Advanced Medical 
Optics 

Alcon 

Allergan 

Bausch & Lomb 

CIBA Vision Corporation 

CooperVision 

Essilor of America 

HOYA Vision Care 

Liberty Sport 

Luxottica Group 

Marchon Eyewear 

Optos 

Signet Armorlite 

TLC Vision Corporation 

Transitions Optical 

Vision Service Plan 

VisionWeb 

Vistakon® division of 
Johnson & Johnson 
Vision Care 


Industry Profile is a 
regular feature in 
AOA News allowing 
participants of the 
Ophthalmic Council 
to express 

themselves on issues 
and products they 
consider important 
to the members of 
AOA. 


Industry Profile: 
Allergan 

Allergan Committed To Eye Care Advancements 

Allergan has nearly 60 years of experience in the 
eye care market with leading product portfolios in glau¬ 
coma, dry eye and external disease. For the last five 
years, Allergan has been the fastest growing global 
eye care company (excluding retinal therapeutics, a 
segment in which Allergan's R&D candidates have not 
yet been commercialized). In part, this achievement 
stems from Allergan's long-standing tradition of devel¬ 
oping close relationships with eye care professionals to 
bring forth innovative products that meet patient needs. 

As the only company providing both a prescription 
therapy and over-the-counter options for dry eye, 
Allergan is a leader in this category. Allergan's dry eye 
portfolio offers eye care professionals a complete treat¬ 
ment strategy and includes Restasis® (cyclosporine oph¬ 
thalmic emulsion) 0.05%, the first and only prescription 
eye drop that is believed to address an underlying 
cause of chronic dry eye and approved to help 
increase tear production in cases where it may be 
reduced by inflammation due to chronic dry eye; 
Optive™ Lubricant Eye Drops, a next generation artifi¬ 
cial tear recently launched with an advanced dual¬ 
action formula that provides long-lasting dry eye symp¬ 
tom relief; and the Refresh® brand line of artificial 
tears. To date, more than 4 million prescriptions have 
been written for Restasis®. Beyond dry eye, Allergan 
offers leading products, including Lumigan®, 
Alphagan® P 0.1%, Zymar® and Acular® LS. 

"Allergan is committed to listening to the needs of 
optometrists and respects the role they play in caring 
for their patients' vision," said Joseph J. Schultz, 
Allergan's senior vice president, U.S. Eye Care. "We 
are proud to support the optometry community at many 
levels, from a dedicated sales force to professional edu¬ 
cation." 

Consistent Commitment to Optometry 

To aid optometrists and their staffs in staying cur¬ 
rent with the latest products and techniques, Allergan 
deploys a nationwide sales force dedicated solely to 
optometry. In addition, a position in Allergan's corpo¬ 
rate office is focused exclusively on optometry. Aziz 
Mottiwala, Allergan product manager, Optometric 
Strategies, serves as the company's primary liaison with 
optometrists, staying abreast of optometrists' concerns 
and addressing their needs in the field. He is also the 
company's primary contact to third-party optometry 
groups, key opinion leaders and managed care organi¬ 
zations. 

"I continually talk with optometrists to learn more 
about the challenges they face so we can determine the 
best ways for Allergan to continue to provide support," 
said Mottiwala. "In 2007, we are focusing primarily on 
continuing education in addition to increasing our 
involvement at optometric medical meetings." 
Providing Value, Expanding Support 

Allergan continues to provide support for 
optometrists at all levels through a consistent commit¬ 
ment to continuing education (CE) and optometric 
teaching institutions. As it has in the past, the company 
will provide unrestricted educational grants to support 
the AOA and American Academy of Optometry meet¬ 
ings, Vision Expos East and West and regional and 
local section meetings. Allergan's series of CE telecon¬ 
ferences, on topics such as practice management and 
sub-specialty areas, will also continue in 2007. 


Vistakon releases 
'Eye on Allergies' 
survey, 1 -Day Moist CL 


M ore than half 
of the 38 mil¬ 
lion contact 
lens wearers in the 
United States suffer 
from eye-related aller¬ 
gies that make it very 
uncomfortable to wear 
their lenses, according 
to an "Eye on 
Allergies" study by 
Vistakon®, a division 
of Johnson & Johnson 
Vision Care, Inc. 

The survey found 
that 73 percent of those 
who wear contact lens¬ 
es and suffer from eye 
allergies deal with 
them most often by 
either increasing their 
use of rewetting drops, 
wearing their lenses 
less often or removing 
their lenses during the 
day. 

Just under half (42 
percent) of survey 
respondents say they 
stop wearing contact 
lenses and switch to 
glasses. 

"One thing I rec¬ 
ommend to allergy suf¬ 
ferers who want to 
wear contact lenses is a 
daily disposable con¬ 
tact lens," said 
Millicent Knight, O.D., 
owner of North Shore 
Eye Center in 
Evanston, IL, and pro¬ 
fessional affairs con¬ 
sultant for Johnson & 
Johnson Vision Care, 
Inc. 

"With a pair of 
contact lenses that you 
use for two weeks or 
more, allergens may 
actually build up on 
the lenses," said Dr. 
Knight. 

"When you replace 
your lenses every day, 
you minimize your 
exposure to allergens, 
and there's no need for 
contact lens solutions. 


which contain chemi¬ 
cals," said Dr. Knight. 

Clinical research 
shows Vistakon's 1- 
Day Acuvue® Moist 
contact lenses may pro¬ 
vide improved comfort 
for two out of three 
patients suffering from 
discomfort due to aller¬ 
gies during contact 
lens wear. 

Approximately 2 
million allergy suffer¬ 
ers list eye allergies as 
their primary allergy, 
according to the 
Asthma & Allergy 
Foundation of America. 

Survey findings 
also include: 

❖ 74 percent describe 
themselves as feeling 
annoyed, frustrated or 
irritable when it comes 
to their eye-related 
allergy symptoms 

❖ 48 percent say 
their symptoms keep 
them from doing 
things they enjoy 

❖ 65 percent of 
women surveyed say 
their allergy symptoms 
impact their appear¬ 
ances in some way— 
either by causing their 
make-up to 

smear/wear off or 
making them look as if 
they're tired or have 
been crying 

❖ More than 40 per¬ 
cent say their symp¬ 
toms cause them to 
become distracted, 
unproductive or tired 

❖ 40 percent have 
consulted with their 
optometrists or oph¬ 
thalmologists about 
their symptoms, and 
nearly 15 percent have 
seen an allergy special¬ 
ist. 

For more informa¬ 
tion, visit 

www.acuvue.com/ 
seasons/index.him. 
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Industry News 


Transitions tool provides ocular allergy info 


T he widespread 
availability of an 
ever-increasing 
variety of both prescrip¬ 
tion and over-the-count¬ 
er medications—includ¬ 
ing those taken for aller¬ 
gies—and enhanced 
consumer awareness of 
and demand for these 
medications has result¬ 
ed in more people tak¬ 
ing more medications 
than ever before. As use 
of medications escalates, 
so does the potential for 
side effects. 

Recognizing that 
many patients taking 
medications are often 
unaware of possible 
ocular side effects. 
Transitions Optical is 
supporting an initiative 
to centralize available 
information on this 
topic for eye care pro¬ 
fessionals and help raise 
awareness of the poten¬ 
tial risks many medica¬ 
tions may have on visu¬ 
al quality and long-term 
eye health. 


Transitions Optical 
recently launched a 
number of tools to help 
in this effort. These tools 
include a clinical review 
paper. Ocular Effects 
Associated with 
Medications , and an 
online medications data¬ 
base - both available at 
http://www.transitions.co 
m/medications. 

The medications 
database allows indus¬ 
try professionals to look 
up medications by 
name, and access infor¬ 
mation on the types of 
mediations that may 
impact healthy sight. 

For example, there are a 
number of eye drops 
used to treat ocular 
allergies that have 
potential ocular side 
effects. 

❖ Livostin®, a pre¬ 
scription eye drop used 
to treat signs and symp¬ 
toms of seasonal allergic 
conjunctivitis, may 
cause visual distur¬ 
bances, lacrimation/dis- 


Allergan releases 
Optive™ eye drops 


A llergan 

announced the 
launch of 

Optive™ Lubricant Eye 
Drops last month. The 
artificial tears' advanced 
dual-action formula is 
designed to work both 
on the ocular surface 
and at the cellular level 
to provide long-lasting 
relief from dry eye 
symptoms. 

"Optive™ offers a 
new technology pattern 
for the treatment of dry 
eye symptoms," said Joe 
Vehige, O.D., Allergan 
senior director of 
Consumer Eye Care 
Research and 
Development. "While 
most artificial tears typi¬ 
cally provide moisture 
to the tear film, Optive™ 


Lubricant Eye Drops is 
optimally formulated to 
provide both lubrication 
to the tear film and pen¬ 
etration below the sur¬ 
face of the eye for osmo- 
protection against 
hypertonic stress." 

Optive™ relieves 
dry eye symptoms by 
providing a lubricating 
and hydrating protec¬ 
tive shield on the sur¬ 
face of the eye. The eye 
drops then penetrate 
below the surface of the 
eye to provide osmopro- 
tection to the corneal 
epithelial cells from 
excessive salt levels. 

Elevated salt levels 
are what cause the tear 
film to become hyper¬ 
tonic and increase the 
signs and symptoms of 


charge, eyelid edema, 
burning on instillation, 
itching, irritation/ 
pain/ discomfort and 
eyelid erythema. 

❖ Zaditor®, an oph¬ 
thalmic solution to treat 
itching of the eye 
caused by allergies, may 
cause mydriasis, photo¬ 
phobia, conjunctivitis, 
discharge, dry eyes, ker¬ 
atitis, and lacrimation 
disorder. 

❖ Alamast®, an oph¬ 
thalmic solution to treat 
itching due to allergic 
conjunctivitis, may 
cause burning, dry eye, 
foreign body sensation, 
and ocular discomfort. 

Two additional 
resources to help eye 



care professionals raise 
patient awareness are an 
in-office counter card 
and patient newsletter. 

Both tools encour¬ 
age patients to talk to 
their eye doctors about 
medications they are 
taking, along with other 
eye health factors like 
age, medical conditions, 
family history and expo¬ 
sure to ultraviolet radia¬ 
tion and are customiz¬ 
able through the 
Transitions Online 
Marketing (TOM) tool. 
Visit www.transition- 
stom.com for more infor¬ 
mation. 


w m 


The 2007 Sean John Eyewear Spring 
Collection typifies sexy sophistication. 
The collection emulates the man 
behind the brand, Sean Combs (a.k.a. 
Diddy, P. Diddy, Puffy, Puff Daddy). 
Shown is style SJ112S. For more infor¬ 
mation, visit www.marchon.com. 


dry eye, according to 
Allergan. 

"Optive™ brings 
dry eye sufferers the lat¬ 
est in artificial tear tech¬ 
nology for managing 
the signs and symptoms 
of dry eye," said David 
Hardten, M.D., director 
of External Disease, 
Minnesota Eye 
Consultants, and 
adjunct associate profes¬ 
sor of ophthalmology at 
the University of 
Minnesota. "Artificial 
tears provide a founda¬ 
tion treatment for dry 
eye signs and symp¬ 
toms. Mild or episodic 


dry eye can progress to 
a chronic condition, so 
anyone using artificial 
tears three or more 
times a day for symp¬ 
tom relief should see an 
eye care professional 
who can properly diag¬ 
nose chronic dry eye 
and may recommend 
adding prescription 
therapies." 

Optive™ Lubricant 
Eye Drops are available 
in a multi-use bottle and 
are preserved with 
Purite®. 

For more informa¬ 
tion, visit www.optive- 
solutions.com. 












Meetings 



For more meetings 
information, visit 
www. AO A N e ws. o rg. 

To submit an 
item, send a 
note to 

EventCalendar@ 

aoa.org 


March 

OPTOMETRIC PHYSICIANS 
OF WASHINGTON 
OPW ANNUAL 
CONVENTION & 
MEMBERSHIP MEETING 
March 15-16, 2007 
Bell Harbor Convention Ctr., 
Seattle, WA, www.eyes.org 
Judy Balzer, opw@eyes.org 
425/455-0874 

OPTOMETRY ASSOCIATION 
OF LOUISIANA 
CLEINMAN "BUSINESS OF 
EYECARE FORUM" 

March 17, 2007 

Holiday Inn, Alexandria, LA 

James D. Sandefur, O.D. 

318/335-0675 

FAX: 318/335-0677 

optla@bellsouth.net 

www.optla.org 


16TH ANNUAL NEURO 
OPTOMETRIC 
REHABILITATION 
ASSOCIATION (NORA) 
CONFERENCE 
March 17-20, 2007 
DoubleTree Guest Suites, 
Charleston, SC 
Robert Williams 
866/222-3887 
Rwill23@hotmail.com 
www.nora.ee 

MASSACHUSETTS SOCIETY 
OF OPTOMETRISTS 
CONTINUING EDUCATION 
March 1 8, 2007 
Best Western Hotel, 
Marlborough, MA 
Richard Lawless 
508/875-7900 
FAX: 508/875-0010 
richie@massoptom.org 
www.massoptom.org/events/ 
default.asp 

AEA CRUISE SEMINAR - 
SILVERSEA SOUTHERN 
CARIBBEAN 

March 19-26, Silver Wind 

888/638-6009 

aeacruises@aol.com 

www.optometriccruisesemi- 

nars.com 

TROPICAL SEA E 
COSTA RICA 
March 21-27, 2007 
Scott Washburn 
903/885-1591 
swashburn@tropicalseae.com 


OPTOWEST 2007 
California Optometric 
Association with affiliate part- 
ners-the Arizona, Hawaii, 
Nevada and Utah Optometric 
Associations 
March 22-25, 2007, 

Long Beach, CA 
www. o p to we st .com 

INTERNATIONAL VISION 

EXPO EAST 

March 23-25, 2007 

New York, NY 

Jacob K. Javits Convention 

Center, New York, NY 

www.visionexpoeast.com 

VT/VISUAL DYSFUNCTIONS, 
Fort Lauderdale, FL Co-spon¬ 
sored by NOVA Southeastern 
University College of 
Optometry and OEP CLINICAL 
CURRICULUM. 

March 28-April 1 
Contact: Theresa Krejci, 

800 447 0370 or visit 
www.babousa.org. 

IOWA OPTOMETRIC 
ASSOCIATION 
March 29-April 1,2007 
Des Moines, IA 
www.iowaoptometry.org 

April 

AMERICAN ACADEMY OF 
OPTOMETRY NEW JERSEY 
CHAPTER GOLF 
CONFERENCE 
April 11-15, 2007 
Kingston Plantation, Myrtle 
Beach, SC 

Dennis H. Lyons, O.D., 
F.A.A.O. 

732/920-0110 
FAX: 732/920-7881 
dhl2020@aol.com 

TROPICAL SEA E 

April 11-17, 2007 

St. Thomas 

Scott Washburn 

903/885-1591 

swashburn@tropicalseae.com 

SOUTHERN COLLEGE OF 

OPTOMETRY 

INJECTIONS COURSE 

April 13, 2007 

SCO Campus 

Kristin Anderson, O.D. 

901/722-3234 

FAX: 901/722-3325 

ce@sco.edu 

www.sco.edu 

SOUTHERN COLLEGE OF 

OPTOMETRY 

SPRING CONTINUING 

EDUCATION 

April 13-15, 2007 

SCO Campus, Memphis, TN 

800/238-0180, ext. 4 

ce@sco.edu 

www.sco.edu 


ARKANSAS OPTOMETRIC 
ASSOCIATION 
SPRING CONVENTION 
April 19-22, 2007 
Embassy Suites, Little Rock, AR 
Jennifer Martinez 
501/661-7675 
FAX: 501/372-0233 
www. a r ka n sa so pto m etr i c. o rg 

INDIANA OPTOMETRIC 
ASSOCIATION 
CONVENTION & OD 
CONTINUING EDUCATION 
April 20-22, 2007 
Sheraton Hotel and Suites 
Indianapolis, IN 
PH: 317.237.3560 
FAX: 317.237.3564 
www.ioa.org 

ORTHOKERATOLOGY 
ACADEMY OF AMERICA 
April 20-22, 2007 
University of Houston, Cary 
Herzberg, O.D. 

866/851-9922 

www.okglobal.org 

EXCELLENCE IN EDUCATION 
CONFERENCE 2007 
April 22, 2007 
Pennsylvania College of 
Optometry 

Bernard Blaustein, O.D., FAAO 

215/276-6180 

www.pco.edu 

AOA CONGRESSIONAL 
CONFERENCE 
April 23-25, 2007 
Washington, DC 

AOA SPRING PLANNING 
CONFERENCE 
April 25-29, 2007 
St. Louis, MO 

KENTUCKY OPTOMETRIC 
ASSOCIATION 105TH 
ANNUAL CONGRESS 
April 26-29, 2007 
Hyatt Regency Hotel & KICC, 
Louisville, KY 
800/320-2406 
info@kyeyes.org 
www.kyeyes.org 

WEST FLORIDA SPRING 
BREAK SEMINAR 
April 27-29, 2007 
Sandestin Beach Hilton, Destin, 
Florida 

Dr. Wanda Batson 

850/683-0221 

Batseye20@aol.com 

EASTERN STATES 

OPTOMETRIC CONGRESS 

April 29-30, 2007 

Mohonk Mountain Home, New 

Paltz, NY 

Dr. Stuart Rothman 

973/992-0998 

FAX: 973/992-8961 

smrod@aol.com 



May 

COLLEGE OF SYNTONIC 

OPTOMETRY 

75TH ANNUAL 

CONFERENCE ON LIGHT 

AND VISION 

May 2-6, 2007 

Kansas City, MO 

Ron Wahlmeier 

719/486-0190; 719/486- 

0191 

syntonics@bresnan.net 

www.syntonicphototherapy.com 

THE ART & SCIENCE OF 
OPTOMETRIC CARE-A 
BEHAVIORAL PERSPECTIVE, 

Los Angeles, California May 
3-7, Presented by OEP CLINI¬ 
CAL CURRICULUM. Contact: 
Theresa Krejci, 800 447 0370 
or visit www.babousa.org. 

FLORIDA CHAPTER OF THE 
AMERICAN ACADEMY OF 
OPTOMETRY 

Educational Meeting May 3-4, 
2007 

Mission Inn, Howey-in-the-Hills, 
Florida 

Dr. Arthur T. Young 
239/542-4627 
FAX: 239/542-6702 
eyeguy41 23@msn.com 

MIDWEST VISION 

CONFERENCE & EXPO 

May 10-12, 2007 

Rosemont, IL 

847-692-2220 

http:/ / www.midwestvision- 

congress.com 

ARIZONA OPTOMETRIC 
ASSOCIATION 
May 24-26, 2007 
Phoenix, AZ 

June 

VT/LEARNING RELATED 
VISUAL PROBLEMS, Grand 
Rapids, Ml, June 21-25 
Presented by OEP CLINICAL 
CURRICULUM. Contract: 
Theresa Krejci, 800 447 0370 
or visit www.babousa.org. 

OPTOMETRY'S MEETING™ 
June 27-July 1,2007 
Boston, MA 

www.optometrysmeeting.org 
(800) 386-6825 

VT/STRABISMUS & 
AMBLYOPIA, Southern College 
of Optometry, Memphis, July 
15-1 8, Presented by OEP 
CLINICAL CURRICULUM. 
Contact: Theresa Krejci, 800 
447 0370 or visit 
www.babousa.org. 

VT/VISUAL DYSFUNCTIONS, 
Grand Rapids, Ml, July 26-30, 
presented by OEP CLINICAL 
CURRICULUM. Contract: 
Theresa Krejci, 800 447 0370 
or visit www.babousa.org. 
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Getting i 

A OA's volunteer 
structure is 
supported by 
96 staff. For more 
information on 
AOA's programs and 
services, you may 
contact the staff at 
the following num¬ 
bers. 

Accounts Payable 

800-365-2219 x4248 

Accounts Receivable 

800-365-2219 x4239 

Accreditation Council on 
Optometric Education 

800-365-2219x4246, 

x4223 or x4262 

JLUrbeck@aoa.org 

WJRedd@aoa.org 

TAWirth@aoa.org 

Address Changes 

800-365-2219 x4112 

(Leave message) 

AddressChange@aoa.org 

AOA News 

800-365-2219 x4216 

RAFoster@aoa.org 

RFPieper@aoa.org 

TLOverton@aoa.org 

AOA Political Action 

Committee 

703-837-1378 

ADrollette@aoa.org 

Aviation Vision 

800-365-2219x4244 

JLWeaver@aoa.org 

Awards (Member Records) 

800-365-2219 x4238 

MemberServices@aoa.org 

Career Guidance 

Materials 

800-365-2219 x4260 
SKMeyer@aoa.org 

Children's Vision Topical 
Interest Group (TIG) 

800-365-2219 x4225 
SDBrown@aoa.org 

Classified Advertising 

212-633-3986 

K.Spurlock@elsevier.com 

Clinical Care Information 

800-365-2219 x4245/x4244 
JLWeaver@aoa.org 

Clinical Practice 
Guidelines 

800-365-2219 x4237/x4244 
BTKowalczyk@aoa .org 

Coding/billing questions 

703-837-1344 or 
SCDwyer@aoa.org 

Commission on 
Paraoptometric 
Certification 

800-365-2219 x4135, x4210 

DMByrd@aoa.org 

SAIderson@aoa.org 

Communications Group 

800-365-2219 x4212 
SMWasserman@aoa.org 

Community Health 
Centers 

(800) 365-2219 X 4284 
JCWhitener-OD@aoa.org 

Contact Lens and Cornea 
Section 

800-365-2219 x4137 or 
x4224 

URickard@aoa.org 


touch with AOA 


Continuing Education: 

Opt. CE-Other Assns. 

800-365-2219x4117 

ILAMO@aoa.org 

Credits-AO A CE 

800-365-2219x4256 

Council on Research 

800-365-2219, x4284 
JCWhitener-OD@aoa.org 

Diabetes Initiative - CMS 

703-837-1346 

KHipp@aoa.org 

Endowment Fund 

800-365-2219x4237 
BTKowa I czy k@aoa. o rg 

Environmental/ 
Occupational Vision 

800-365-2219x4244 or 
x4209 

JLWeaver@aoa.org 

Ethics and Values 

800-365-2219x4232 

LPCarslick@aoa.org 

Event Calendar 

EventCalendar@aoa.org 

Eye Care Benefits 

703-837-1343 
TWeaver@aoa .org 

Federal Government 
Relations Center 

703-739-9200, xl371 
JFHymes@aoa.org 

Finance Center 

Accounts Payable 
800-365-2219x4248 
Accounts Receivable 
800-365-2219x4239 

Geriatrics/Nursing 

Facility 

800-365-2219 x4237 
BTKowa I czy k@aoa. o rg 

Hospital Practice 

800-365-2219x4237 
BTKowa I czy k@aoa. o rg 

Industry Relations 

800-365-2219x4133 

RABrauns@aoa.org 

Infants' & Children's 
Vision Coalition 

800-365-2219, x4245 
BMossman@aoa.org 

InfantSEE® 

800-365-2219x4286 

lnfantSEE@aoa.org 

Keyperson Program 

703-837-1376 

TMilliorn@aoa.org 

Legal Aspects of Practice 

800-365-2219x4236 
EAOrtmann-Vincenzo@aoa.org 
800-365-2219x4234 
LRPlunkett@aoa.org 
800-365-2219x4218 
JMSerra@aoa.org 
Library (ILAMO) 
800-365-2219 
Information and Loans 
x4117, 4118, 4102, 4104; 
Calendar of Meetings x41 1 7 
Visionlink x41 02 
ILAMO@aoa.org 
Low Vision 
Rehabilitation Section 
800-365-2219x4225 
SDBrown@aoa.org 
Managed Care 
703-837-1343 
TWeaver@aoa .org 
Media Relations 
800-365-2219x4263 
SLThomas@aoa .org 
Medicare Coding 
703-837-1344 
SCDwyer@aoa.org 


Medicare Policy 

703-837-1346 

KHipp@aoa.org 

Member Insurance 
Program 

800-837-1343 
TWeaver@aoa .org 

Member Records (AOA) 

800-365-2219 x4131 
MemberRecords@aoa.org 

Member Services 

800-365-2219x4179 

MemberServices@aoa.org 

Memorials and Tributes 
(Book of Memory) 

AOA Endowment Fund 
800-365-2219 x4237 
BTKowalczyk@aoa.org 

Museum 

800-365-2219x4102 

UDraper@aoa.org 

National Diabetes Month 
Program (November) 

800-262-3947 (Nov.) 
JCWhitener-OD@aoa.org 

New Technology 

800-365-2219x4245 

JLWeaver@aoa.org 

Ophthalmic Standards 

800-365-2219 x4244/x4245 
JLWeaver@aoa.org 

Optometric Leadership 
Institute 

800-365-2219 x4110 
LMBaumstark@aoa.org 

Optometric Recognition 
Awards (ORA) 

800-365-2219 x4258 or 

x4260 

ora@aoa.org 

Optometry: 

Journal of the AOA 

412-749-2568 

PBFreeman@aoa.org 

Optometry's Meeting™ 

General information 
800-365-2219 x4214 
SMRebori@aoa.org 
Education 

800-365-2219 x4254 

SASmith@aoa.org 

Exhibits 

800-365-2219 x4255 
KERodrigue@aoa.org 
Student Programs 
800-365-2219 x4251 
LLTeasdale@aoa.org 
Optometry's Career 
Center® (OCC) 
800-365-2219x4107x4111 
OCC@aoa.org 
Order Department 
To Place An Order: 
800-262-2210 
Business Cards/Office Forms: 
800-365-2219 x4132 
Orders@aoa.org 
Payment Inquiries: 
800-365-2219 x4239 
Paraoptometric Section 
800-365-2219 x4222 
PS@aoa.org 
Pediatrics/Binocular 
Vision 

800-365-2219x4245 

BMossman@aoa.org 

Practice Assistance 
Program 

800-365-2219 x4151 
KJDixon@aoa.org 

Practice Management 
Materials 

800-365-2219 x4151 
KJDixon@aoa.org 


Practice Strategies 

800-365-2219 x4267 
RFPieper@aoa.org 

Primary Care 

800-365-2219 x4245/x4244 
JLWeaver@aoa.org 

Professional Relations 

703-837-1346 

KHipp@aoa.org 

Public Health Issues 

800-365-2219 x4284 
JCWhitener-OD@aoa.org 

Public Relations 

800-365-2219 x4176 
JMMahoney@aoa.org 
SLThomas@aoa .org 


Refractive Surgery Topical 
Interest Group (TIG) 

800-365-2219x4225 

SDBrown@aoa.org 

Quality Assessment and 
Improvement 

800-365-2219x4237 

BTKowalczyk@aoa.org 

Save Your Vision Month 

800-365-2219 x4176 
JMMahoney@aoa.org 

Seal of Acceptance 

800-365-2219 x4244/x4245 
JLWeaver@aoa.org 

Sports Vision Section 

800-365-2219 x4107 
DBKincaid@aoa.org 

State Legislation/ 

State Licensure/ 

State Optometry Laws 

800-365-2219x4266 
SLCooper@aoa .org 

Student and Faculty 
Programs 

800-365-2219 x4106 
LWBergman@aoa.org 

Surveys 

800-365-2219 x4238 
Memberservices@aoa.org 

Third Party Issues 

703-837-1343 
TWeaver@aoa .org 

Travel Reimbursement 

800-365-2219 x4239 

VAN - Vision Awareness 
Network (formerly AFVA) 
800-365-2219 x4226 
Dfox@aoa.org. 

VISION USA 
800-365-2219 x4261 
VISIONUSA@aoa.org 
Web Site Information 
800-365-2219 x4219 
GCWilton@aoa.org 


Direct lines to AOA: 

A new phone system 
allows AOA members to 
reach AOA staff directly. 
For St. Louis staff, dial 
314 983-XXXX, where 
the four digits are the 
four digit extension code 
listed. For Washington, 
DC office staff, dial 703 
837-XXXX, where the 
four digits are last four 
digits listed. 


Calling AOA? 

Help us serve you 
better. 

When calling, if you 
leave a message be sure 
to include information on 
whether the number is 
for your home or office 
and from what time 
zone you are calling. 
Better, include informa¬ 
tion on the best time for 
AOA staff to return your 
call. 
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Ad Showcase 


NEED SOFTWARE? GET THE BEST! 

practice 

management 

software 

I\ ( * • # 

• ^ 

See how easy 
it is with 
Eyecom 2 's 
USER-FRIENDLY 
software! 


, M / 

-gu 

Isn't it time for your practice to 

go PAPERLESS? 

A 

To receive a free trial demo call 
us at 800-788-3356 or visit 

/ \ 

Zyecom 2 

OPTOMETRIC SOFTWARE 


The Ohio State University 
College of Optometry 


Tenure-Track Faculty Position 

The College of Optometry at The Ohio State University invites applications for a tenure-track 
faculty appointment. Applicants at all career levels are encouraged to apply. Depending on 
qualifications, an appointment may be made at the assistant, associate, or full professor level. 
Research and teaching interests may be in any aspect of optometry and vision science in the 
broadest sense including, but not limited to, children’s and adults’ vision problems, molecular 
biology related to vision science, visual development, eye movements, ocular physiology, ocular 
disease, cornea and contact lenses, optics, environmental vision, vision rehabilitation, binocular 
vision, or related areas. Significant emphasis will be placed on the potential for obtaining 
external funding. 

The Ohio State University has the nation’s most comprehensive health sciences center 
including the Colleges of Dentistry, Medicine, Nursing, Optometry, Pharmacy, and 
Veterinary Medicine and the School of Public Health in addition to a campus with disciplines 
related to vision science including the Colleges of Mathematical and Physical Sciences, 
Engineering, Social and Behavioral Sciences, among many others. Collaboration across 
disciplines is actively encouraged. 

The College of Optometry offers a collegial environment with an excellent faculty engaged in an 
expanding program of externally funded research in a new research facility and a progressive 
optometric professional program. A competitive salary and start-up funds are negotiable 
commensurate with qualifications and needs. 


Applicants should submit a current curriculum vitae, a statement of research and teaching 
goals, and the names and addresses of three references by May 15,2007 to: 

Kelly K. Nichols, OD, MPH, PhD 

Chair, Faculty Search Committee 

The Ohio State University College of Optometry 

338 West 10th Avenue, Columbus, OH 43210-1240 

Email:knichols@optometry.osu.edu 


THE 


OHIO 

SME 


College of 

OPTOMETRY 


UNIVERSITY 


To build a diverse workforce Ohio State encourages applications from individuals with disabilities, 
minorities, veterans and women. EEO/AA employer. 



We want you to enjoy the natural beauty of 
Grand Teton and Yellowstone National Parks. 

So after an excellent day of continuing education, 
please "hit the road" to the most beautiful place on earth. 


1B1I1 

Jgj 


Speakers: 

Dr. John McGreal 
Dr. Leonard Messner 
Dr. Paul Karpecki 
Dr. William Jones 

,.i. v.'lK ■. 

For more information about our 
18 hour doctor program, exhibits, 
and paraoptometric program, in 
beautiful Jackson Hole, Wyoming 
scheduled for July 19-21, 2007, 
please contact us at: 

Northern Rockies 
Optometric Conference 

716 Randall Ave., Cheyenne, WY 82001 
Ph: 307/637-7575 
Fax: 307/638-8472 

www.NROCmeeting.com 


Nova Southeastern University 

COLLEGE OF OPTOMETRY 


11th Annlial 
Clinical £ye Care 
5th Annuhl Alumni 


L 


/If* 


May 18-20, 2007 
Primary Eye Care 
Update 

# t i 1 1 


For more information: 

Lorena Lizausaba, Coordinator 
Office of Continuing Education and Alumni Affairs 
3200 South University Drive 
Fort Lauderdale-Davie, Florida 33328 

(954) 262-4224 or email at oceaa@nsu.nova.edu 


Partners in Education 


MedOp INC. 
CVlSTAKQN ) 



NSUf 
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Practice Sales 



Expert Services for 

• Selling • Buying 

• Appraising • Financing 

Optometry Practices 


For a Free Practice Valuation 
or Practice Search - Call Today: 

800-416-2055 



www.transition-consultants.com 

Transition Consultants 


Visit the 
AOA Web site 
at 

www.aoa.org 



Selkm^otd 

For Bellagio Hotel reservations & information 


call 888-987-8686 


Please mention you are with the MWCO 
conference to receive special room rate. 


MWCO 

2®®? ®®N®DSES£ 


April 19-21 2007 



brings you these 

*Paul Karpecki ‘John I 
‘Christine Sindt ‘Jim Thin 

Information: 

please contact Tracy Abel at 888-3\ 
or email tracyabel@earthlink.net 

WWW.MWCO.ORG 


CHECK YOURSELF 


As an optometrist, your main focus must be 
on ensuring customer satisfaction. However, 
are you keeping your books balanced? A 
good check and balance system will keep 
your business running smoothly 
throughout the year and prevent last 
minute headaches when tax season rolls 
around. 

Our team of professionals is devoted to 
assisting with all the financial business needs of 
our OD clients.We can assist you with getting 
that check and balance system in place. From 
QuickBooks, to consulting and tax preparation, 

May & Company CPAs are ready to assist you. 

Decrease your worries about taxes by checking us 
out today at (60l)-636-0096 or email us at 
kenhicks@maycpa.com. We're ready to help you get 
organized so you can operate your business in an 
accurate and efficient manner. So take advantage of our 
knowledgeable staff to make this tax season a more 
pleasant event! 



601.636.0096 


kenhicks@maycpa.com 


May & Company CPAs 


American Optometric Association 



To Advertise Contact Your 
Recruitment Sales Representative: 

Keida Spurlock 

telephone: 212.633.3986 
fax: 212.633.3820 
e-mail: k.spurlock@elsevier.com 

Visit us online for rate information for this and other Elsevier health science titles 

www.elsmediakits.com 
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Classifieds 


Professional Opportunities 

ALL STATES - PRACTICES FOR SALE 
and 100% FINANCING plus working 
capital. Largest database of 
Sellers/Buyers. Confidentiality main¬ 
tained. Buyers are prequalified. Seller 
receives free valuation, free internet 
advertising. Successful transition is guid¬ 
ed by 30 yrs. of professional experience. 
Visit our website for current listings. Call 
ProMed Financial, Inc. 888/277-6633. 
www.promed-financial.com 

Associate needed with possibility of pur¬ 
chase. Terms negotiable. Call Dr. Dunn, 
Lubbock, Texas 806.745.2222 

Colorado - Practice for Sale Exceptional 
private practice opportunity available in 
affluent metro Denver, Colorado Recently 
renovated with complete optical and 
onsite-finishing lab. Located in a busy 
retail area. Asking 70K. Motivated seller. 
Contact contact@coffeyowens.com or 
303-316-0331 

NORTH CENTRAL FLORIDA- Solo prac¬ 
tice Fair Market Value: $289,000.00. 
CONTACT PRACTICE BROKER, DR. 
RICHARD S. KATTOUF, O.D., D.O.S., 
#800-745-3937. 


NORTHWEST FLORIDA experienced 
O.D. wanted. High Gross/High Volume 
Medically Oriented Practice. Full Time/ 
Part Time. Northwest Florida/Pensacola 
and Milton. Alabama License also 
desired not required. Send resume to 
Phone/Fax 850-983-8447 

NEW JERSEY, Camden -grossing 
$500k+, 2 lanes; Warren-Grossing 

$400k, 2 lanes; NEW YORK, Delaware - 

grossing $200k-1 lane; Northern NY- 
grossing $200k+, 3 lanes;Western NY- 
grossing $1 Million; Queens-grossing 
$600k+ 2 lanes. info@promed- 

financial.com 888 277 6633 

North Central New Jersey Specializing 
in Visual Training High Net. Call 
Practice Broker: Dr. Richard S. Kattouf 
800-745-3937 

New Mexico: Excellent practice for SALE 

in Carlsbad, New Mexico Gross = 670 k 
Contact: Dr. Reber Call (505) 392-8880 

SIOUX FALLS, SOUTH DAKOTA Ocular 
disease trained optometrist for surgery 
center in Sioux Falls, SD. Work with ante¬ 
rior segment and retina surgeons. 
Residency trained or ophthalmology expe¬ 
rience preferred. Fax CV to 712-239-4946 
or email: wing.hsieh@joneseyeclinic.com 


Virginia - Downtown Norfolk- Optometric 
Opportunity available. Private practice 
established 100 years. Self employed - 
No investment required. Must have a 
Virginia license. For More Information 
757-622-7449 

VIRGINIA-Beautiful Shenandoah Valley. 
FT/PT optometrist needed for a fast grow¬ 
ing, upscale, primary eye care practice. 
New, state-of-the-art equipment and facili¬ 
ty. Employee and partnership opportuni¬ 
ties. www.marrowfamilyeyecare.com or 
540.442.7742. 

Miscellaneous 


AMAZING - FINANCING - 100% - 

Acquisition, Debt Consolidation, 
Equipment, Real Estate, Working 
Capital. Fast Approvals, Low Rates, 
Terms~15 Years. ProMed Financial, 
lnc.~ 888-277-6633 or email 
info@promed-financial.com 


DO YOU WANT TO HELP CHILDREN? 

1 out of 4 children struggle with vision 
problems that interfere with reading and 
learning. Detection and treatment of these 
vision problems could be your niche. 
Learn more about making vision therapy a 
profitable service in your practice. Call 
today to schedule a free consultation with 
Toni Bristol at Expansion Consultants, Inc., 
specializing in Vision Therapy practice 
management and marketing since 1988. 
Toll free 877/248-3823. 

Hands-on Clinical Training in Vision 
Therapy is available from OEP for you and 
your staff at four US sites. Call now for 
information 800 447 0370. 

I NEED FRAMES, temples, bridges 
stamped 1/1 Oth 12kG.F. (gold filled). New, 
old stock, or Used. Full, Semi, or Rimless 
styles. Contact GF Specialties, Ltd. 
800/351-6926. 

Equipment for Sale 

Monocular Indirect substitute LED bat¬ 
tery handle (uses 3 AA batteries) $129 
plus $6.95 shipping. Supply limited, satis¬ 
faction guaranteed. Call 806.745.2222 


Classified Advertising Information 

Effective the Octobeer 9, 2006 issue onwards, Classified advertising rates are are as follows: 1 column inch = $50 (40 words maximum) 2 column inches - 
$100 (80 words maximum) 3 column inches = $150 (120 words maximum). This includes the placement of your advertisement in the classified section of 
the AOA Member Web site for two weeks. An AOA box number charge is $30.00 and includes mailing of responses. The envelope will be forwarded, 
unopened, to the party who placed the advertisement. Classifieds are not commissionable. All advertising copy must be received by e-mail at k.spurlock@ 
elsevier.com or by fax at 212.633.3820 attention Keida Spurlock, Classified Advertising.You can also mail the ads to Elsevier, 360 Park Avenue South, 

9th floor, New York, NY 10010. 

Advertisements may not be placed by telephone. Advertisements must be submitted at least 30 days preceding the publication. All ad placements must be 
confirmed by the AOA — do not assume your ad is running unless it has been confirmed. Cancellations and/or changes MUST be made prior to the closing 
date and must be made in writing and confirmed by the AOA. No phone cancellations will be accepted. Advertisements of a “personal” nature are not 
accepted. The AOA NEWS publishes 18 times per year(one issue only in January, June, July, August, November, and December, all other months, two issues.) 
and posting on the Web site will coincide with the AOA NEWS publication dates. Call Keida Spurlock - Elsevier ad sales contact - at 212.633.3986 for 
advertising rates for all classifieds and showcase ads. 


22 • AOA NEWS 








NOW Available 

Codes for Optometry and the CPT Standard Edition two book set 

“The” Coding Tools For Your 
Optometric Practice 

Updated with 1001s of code changes 


CODES 



FOR OPTOMETRY 
2007 


Codes For Optometry 2007 is an extensive listing of the codes that you 
need to make sure that your Medicare and third-party insurance claims are 
submitted properly. It is an invaluable aid for you and your staff in identi¬ 
fying diagnosis, procedure, material codes and speeding up adminis¬ 
trative procedures. This perfect bound book is divided into four sections 
with both alphabetical and numeric listings for easy use. 


c l4 


2007 


ITEM 

#ODE13 


Standard Cdllmir 


Procedural Codes. Physician’s Current Procedural 
Terminology - (CPT 2007) 

Diagnosis Codes. International Classifications of 
Disease - 9th Edition Clinical Modification (ICD-9-CM) 
Material Codes. Health Care Financing Administration’s 
Health Care Procedural Coding System (HCPCS) 

• Medicare’s National Correct Coding Initiative (CCI) Edits 

Codes For Optometry also includes both the 1995 and 1997 
Documentation Guidelines For Evaluation and Management Services. 

CPT ’ 2007 Standard \.M.A. a $62.95 value 

Easy to use, easy to read. The 2007 edition of the AMA’s Current Procedural Terminology (CPT®) official coding 
reference contains all CPT codes, modifiers and guidelines for 2006. Our perfect bound book is the only one in the 
market with official CPT coding rules and guidelines developed by the CPT Editorial Panel and used to define items 
that are necessary to appropriately interpret and report medical procedures and services. 

The Standard Edition features an efficient two-column format and an extensive index to help locate codes by 
procedure service, organ, condition, eponym and synonym, and abbreviations. 


Order both books, item #ODEl3 


Special Member Price 
Non-Member Price 

*AII shipping and handling, and applicable sales tax will be added. 


$ 1 OH.00’ 
$ 135.00 1 



this completed order form to: American Optometric Association 
Attn. Order Department, 243 N Lindbergh Blvd, St. Louis. MO 63141-7881 
oi toll-free (800) 262-2210 
F ix the completed form to; (314) 991-4101 
E m 1 your order to Orders@AOA.org 


AO A Member 
Number 


□ Please sendAOA 

membership information 


SHIP TO (if different) 


Dr’s. Name- 


Add ress- 


Corp, Name 
Address- 


City/State/Zip 
Telephone (_ 


FAX (. 


City/State/Zip 
_) 


E-mail or Web site:_ 

CHEDtT ORDERS 

□ Bill me 

□ Bill my company 


CHARGE TO 
□ MasterCard 

Name on Card_ 

Card #_ 


□ American Express 


□ VISA 


ITEM 

QTY. 

TOTAL 

PRICE 













SUBTOTAL 

STATE SALES TAX 

TOTAL 





Exp. date 


All shipping, handling, and applicable 
sales tax will be added. 


NO RETURNS ACCEPTED AFTER 30 DAYS 








































FloroGLO/V 

UlTEiN yv 

The Antiordinary Antioxidant 1 ** 


We’ve got your numbers. 



O Six to 10 milligrams of lutein 

daily, that is. Science has 
linked this amount of lutein consumed daily 
with maintaining healthy eyes and possibly 
reducing the risk of AMD. With purifed 
FloraGLO® Lutein as the ingredient, you 
know it's natural, safe and reliable. 

And thanks to ODs across the U.S. who have 
ordered a simple brochure to give to patients, 
more than 100,000 Americans have learned the 
benefits of taking 6-10 milligrams of lutein daily. 



We’ve freshened up the brochure with a new 
look, but the same great information. 

To view the pamphlet 
and order free copies to 
give to patients, visit 
www. Lutein Ed. org/AOA. 

From FloraGLO Lutein, the 
original and leading lutein 
ingredient in supplement 
brands worldwide. 

























